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Fisher & Paykel - How Very Thoughtful

Fisher & Paykel has launched its latest national print advertising campaign featuring an all new

tagline and proposition ‘How Very Thoughtful’.

The creative executions represent clever resolutions to problems found in nature - from a frog’s
capacity to store water, to the way a blinking eyelid cleans an eye - and compares these with
design solutions and innovative features found in Fisher & Paykel appliances.

“The campaign insight is directly drawn from a corporate design philosophy that underpins Fisher
& Paykel products. There is no greater design inspiration than Mother Nature - or the process of
evolution. It is all about drawing direct analogies between the high level thought behind our
product design and examples from nature. The implication being that Fisher & Paykel design is so
advanced it's comparable to the very process of evolution itself,” says Peter Russell, National
Marketing Manager Fisher & Paykel Australia.

“This campaign is not intended to be ‘in-your-face’ with a large clunky product images front and
centre. It's meant to elicit thought and firmly establish the Fisher & Paykel brand at the very front

end of truly thoughtful and groundbreaking product development” says Mr Russell.

Four advertisements constitute the new campaign, including the water-saving top loader
AquaSmart, the ergonomically superior DishDrawer, the self-cleaning Pyrolytic Ovens and the

award-winning lzona CoolDrawer.

The campaign will appear in national lifestyle and food publications from August, starting with the
AquaSmart / Frog creative.

For further information, please contact:
Maxicom Public Relations
Edwina Gatenby, on tel: (02) 9965 9300; mble: 0402 130 254 or e: edwina@maxicom.ent.au

Note to editors: The first two executions are included below; hi-res images are available on request.
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TRIS LITTLE FRIC HAS A [QINKING FPROELEM. LIVING IN THE DESERT YO CAN NORK up
QUITE A THIAST. HER INCEMIOUS DESICH MEANS THAT SHE'S NEVER WITHOAT A DRINK.
SHE CAl STORE EOf OF HER BODY MEICAT IN NATER, 50 SHE CAN CO TNO YEARS NITHOIT
A SINGLE OROP.

THE FISHER & PAYKEL AOUASMART NASHER KNOMS THE VALUE OF SAVING WATER T0O. ITS
ENIORE DESICN USES ONLY A FRACTION OF TEE AMOUNT THAT RECELAR TOP-LOWDING
MACHINES BSE. BY RECIRCULATING NATER ARD DETERCENT OURINC THE PRE-NASE IT
BODSTS SOLL RENOVAL AND MAKES SURE NOT A DROP COES TO MASTE.

EISHER & PAYKEL, HOW VERY THOUBHYFUL,
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